Solomon urges behavioral changes in Jewish community | Jerusalem Post

7/15/09 10:45 AM

Israel, too, will suffer painfully in the contraction of the American Jewish philanthropic world.
Nearly all philanthropic giving to Israeli non-profits - between 88 and 92 percent, according to Solomon - "is imported,"
mostly from the United States. "That's a huge risk" for a sector on which tens of thousands of Israelis increasingly depend.
Israelis have a role in closing that gap, according to Solomon. "Clearly, Israeli philanthropy has not grown at the same rate
as the Israeli economy during the 1990's and the early part of this decade."
"Israel stands at the turning-point. American society developed into a very generous society" because giving was
"supported by the government through tax policy that respected the fact that people's lack of trust in the government and
the desire to do it themselves made sense from a societal perspective. What happens to tax policy in Israel - whether it
supports the development of philanthropy and a culture of giving - will decide if Israelis establish that safety net of
philanthropy that will create a better society," he said.
Meanwhile, "the younger population, especially in North America, is not as connected to Israel as their parents and
grandparents. It is a question whether their philanthropy will continue to reflect that commitment to Israel in the future."
Thus Israeli nonprofits are as dependent as their American counterparts on the ability of US Jewry to maintain a
communal culture of giving.
In part, the financial woes of institutions - and the "trust deficit" of investment scandals - can be offset by systemic
structural changes that streamline overhead in creative ways, Solomon said. He offered examples such as "a health
insurance trust of Jewish organizational employees that would save us $90 million in health insurance costs, or using
buildings that are taken off the tax rolls to provide cheaper housing for Jewish organizations."
In this way, "more money and attention can go to programs and services, and people will see the greater efficiency and
effectiveness in Jewish organizations."
But ultimately, Solomon believes, the Jewish organizational world must begin to invest far greater efforts in "telling our
story."
"The issue becomes how we make Jewish causes compelling. How do we get people as excited about Jewish causes as they
might be about a new science building at their alma mater or a new wing in a museum? We are a story-telling people. How
do we tell this story?"
At the end of the day, "I'm definitely optimistic," Solomon says emphatically, "but I don't think I'm optimistic across the
board. So much depends on behavioral changes in the Jewish community. All of us - funders, grantee organizations,
individual donors, large central organizations - are really in control of this, and it's what we do that will decide the future."

This article can also be read at http://www.jpost.com /servlet/Satellite? cid=1246443769222&pagename=JPArticle%2FShowFull
[ Back to the Article ]

Copyright 1995- 2009 The Jerusalem Post - http://www.jpost.com/

http://www.jpost.com/servlet/Satellite?cid=1246443769222&pagename=JPost%2FJPArticle%2FPrinter

Page 2 of 2

